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By 2025, $200 billion in auto parts & accessories revenue on all retail
sales channels, online and offline, will be influenced by digital.




Prediction “

The Automotive Aftermarket e-Retail market size is expected to grow by
$ 79,605.34 million from 2022 to 2027, at a CAGR of 18.31% during the
forecast period.

Market Size Outlook (USD Million)
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Prediction m

1P (auto parts websites) and 3P (companies or individuals that sell car
parts through marketplaces) auto parts sales growth in the U.S. is
projected to end up at $67 billion by the year 2030.

Online Sales of New Auto Parts and Accessories, Excluding Online
Auctions, 3P ($Millions)
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Online Sales of New Auto Parts and Accessories, Excluding Online

Auctions, 3P ($Millions)
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Main Factors Accelerating the Adoption of the Automotive Aftermarket

eCommerce:

Main Factors Accelerating the Adoption of the Automotive Aftermarket
eCommerce:
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( For retailers:

» enhanced order processing

» advantage of ACES and PIES
databases

» extended business reach

» broader marketing
opportunities

» more brand building
opportunities

» better customer experiences
» improved customer loyalty

<
For customers:

» general convenience of
buying online

» access to broad product
portfolios

» simplified product search

» the ability to research reviews
online

» price transparency




Prediction m

In terms of geography, the automotive aftermarket e-retailing market
share is anticipated to be dominated by North America, representing
36% of the market's growth.
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Prediction m

Customer demand for auto parts will increase. In the current economic
downturn with its supply chain bottlenecks leading to semiconductor
chip shortages and increased costs for new vehicles, auto enthusiasts
are more likely to invest in repairs rather than purchase a new car.

Share of U.S. consumers purchasing auto parts online in Q3, 2022,
by generation:
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Prediction “

(-}

According to the SEMA 2022 Future Trends report, the U.S. aftermarket
automotive and components market will continue to grow specifically
around hybrids and electric vehicles.

Prediction “

Among the most prominent categories within the automotive
aftermarket is the auto parts specialty equipment, which is forecast to
reach nearly $54 billion in 2023, with chemicals (such as oils, additives,
and wax) as the biggest category of accessory products.
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